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Y>xa Hay4Ha obnacrt: MapkeTuHr, ogHoCHK C jaBHOLIhY 1 MynTUMeAujanHe KOMyHuKaumje

Axagemcka kapujepa | FoguHa | UHCcTUTyumja

Hay4yHa nnu ymeTHuuka obnacTt | Yxa Hay4yHa, yMeTHU4YKa
OAHOCHO CTPy4Ha obnact

MapkeTuHr, ogHocu ¢

M36op y 3Bame 2016 |YHusepsuteT y beorpapy - Beorpag OpraHusaunoHe Hayke jaBHOWNRY N MynTUMeanjanHe
KOMYyHVKauwje
OokTopaTt 2003 gakyme'r OPran13aLoRVX Hayka - OpraHusaunoHe Hayke OpraHu3aunoHe Hayke
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Sl Rl
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36UpHM NogaLm Hay4yHe akTUBHOCTU HacTaBHUKaA:

YkynaH 6poj umtaTta, 6e3 aytouutara : 30

YkynaH 6poj pagosa ca CLIN(CCLW) nucte : 8

TpeHyTHO y4yellhe Ha nNpojekTuma : Homahm : 1 | MefyHapoaHu : 3
YcaBpLuaBama :

IMTA, International Management Teachers Academy, School of Business, Bled, Slovenia. Manchester Business School.

[Opyru nogaum koje cMaTpate peneBaHTHUM:

- Unan AtuHckor WHcTuTyTa 3a EQykaumjy n uctpaxusawe, ATINER.
- YUnan CEME.
- Mpodbecop Ha MBA.
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